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Introduction

This report is published in ROA Group’s Asian Player Dynamics (APD) Service Module, in which we provide in-depth analysis on 
the major telecom and mobile operators in Asia. Currently, the service module focuses on Korea and Japan that are leading the 
telecom industry in the region. Other Asian countries, such as China, India and Singapore will be added later in this service module. 
The report consists of General Status Analysis, Product Analysis, Financial Analysis, M&A and Overseas Activities. SWOT 
analysis is presented as a conclusion. 

The report provides a detailed analysis on Korea Telecom (KT), focusing on the first half in 2006. The General Status Analysis
includes KT’s organization chart as of June 2006. The Financial Status Analysis includes summary of KT’s balance sheets and 
income statements, sales analysis 2002-2006 E, cost analysis 2001-2006, and profitability analysis. KT’s Major Products are 
analyzed in terms of their market share with comments on the current and future development for each product. KT’s M&A and 
Overseas Activities are provided with detailed company lists. The conclusion includes SWOT analysis on KT, based on the 
analyses presented in each chapter. 

General Status Analysis Financial Status Analysis M&A and Overseas Activities

Sample 1:                                                       Sample 2:                                                      Sample 3:
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